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Statements about sports betting

Sponsoring 21+ 2006   Base: Representative European citizens between the ages of 16-69

I will now read out some statements, which other people have made regarding sports betting in general.  For each statement, please tell me to what 
extent you agree with the statement or not.  Please use a scale from 1 = “Very appropriate for me”, 2 = “Quite appropriate for me”, 3 = “Not very 
appropriate for me” and 4 = “Not appropriate for me at all”.  (Figures in %)

38

41

65

45

U.K. 
(n= 188)

France
(n= 173)

Spain
(n= 232)

Italy 
(n= 136)

Germany
(n= 159)

I like taking risks with 
my bets to stand a 
chance of maximising 
my profit

Sports betting 
increases the fun when 
watching sports

I use sports betting 
systematically to earn 
money, so I only bet if I 
am sure

I like to place bets on 
my favourite club, no 
matter what the odds 
are

31

22

58

25

37

34

71

42

51

36

63

44

51

33

59

44

TOP-2-BOX: “Very appropriate” + “Quite appropriate“

Base: Respondents who place sport bets “daily” to “less often than once a year” 
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Gambling: Market Share – U.K. 


